Yield (Domestic) $Billion 58-60 58-60 60-62 62-64 63-65
Yield (International) $ Billion Gs 5 16 155 - 1.65 155- 1.65 17-185 18- 195 195- 2.1
© Visiation
Visitor nights (domestic) No. (million) ° 55.7 545 52-54 52 - 54 55-59 56 - 60 58-62
Market Share (domestic nights) % °® 190 187 18- 20 18-20 18-20 19-21 19-21
Interstate Visitor rights No. (million) ™ 164 207* 20-22 20-22 21-23 21-23 20-23
Intrastate Visitors nights No. (million) ° 356 339 33-35 33-35 34-36 35-38 37-39
Visitor nights (international) No. (milfion) 1.5 182 212 21-23 22-24 23-25 24-26 25-27
Market share (international nights) % 14 17 17 17-19 17-19 17-19 17-19 17-19
Number of visitors (International) No. (million) 08 10 LI 10-13 10-13 12-15 13- 16 14-17
Visitor nights to Regional Victoria No. (million) ° 36.1 353+ 35-37 35-37 35-37 36-38 36-38
(Domestic)

Awareness of advertising on Victoria:
+ New South Wales

* South Australia

* Queensland

* Victoria

- S <

@ Data not available
* 1999 figure. More recent data not available at time of production
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The dormestic figures from [ 997 - 98 to 2000 - 01 are incomparable, due to the break in senes from the Domestic Tourism Monitor (DTM) to the Notional Visitar Survey (NVS) in | 998
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